
CONTENTS

Aims, Scope and Editorial Board,.............................................................................................................................................................................. 44

Antimicrobial Activity of Hypericum perforatum Essential Oil ................................................................................................................................. 45
VESNA KALABA, JOVANA GLUSAC, MILKA STIJEPIC, DRAGANA KALABA, DRAGICA ĐURĐEVIC MILOSEVIC

Th e eating habits of men and women in adolescence ................................................................................................................................................... 53
Mirjana Lovrenović, Igor Grujić, Radoslav Grujić, Vesna Gojković

Criteria for Assessing the Success of new Managers ..................................................................................................................................................... 62
Beti Andonovic, Ana Zhabevska-Zlatevski, Kiril Lisichkov, Aleksandar Dimitrov

Mathematical Approach to Strokes as an Attractor Within Communication Dynamical System ............................................................................. 73
Beti Andonovic

Th e Design of Glass Fiber//Epoxy Composite Pipes by the Implementation of the Full Factorial Experimental Design ......................................... 83
Biljana Pop Metodieva, Sara Srebrenkoska, Vineta Srebrenkoska

Determination of the Content of Mineral Substances Applying Diff erent Methods of Chemical Analysis .............................................................. 88
Vesna Gojković, Maja Šalić, Vesna Antunović, Goran Vučić, Željka Marjanović-Balaban

Infl uence of Music on Spiritual Development of  Peoples ........................................................................................................................................... 95
Sandra Ivanović

Instructions to Authors .............................................................................................................................................................................................. 101

Quality of Life


